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SOCIAL MEDIA
MARKETING PLAN

Muskoka Ski Club & Hidden Valley
Highlands Ski Area



INSTAGRAM
Content Types:

Reels and Stories: Showcase dynamic skiing and
snowboarding footage, snow grooming behind-
the-scenes, and guest experiences.
User-Generated Content: Share photos and videos
tagged by visitors, featuring stunning landscapes
or action shots.
Photo Carousels: Highlight ski hill features, lessons,
or top slopes.
Stories Highlights:
“Snow Conditions” for real-time updates.
“Events” for upcoming activities.
“Deals” to promote specials and discounts.

Frequency: 4-5 posts/week + daily Stories.

6721 followers



FACEBOOK
Content Types:

Event Announcements: Create event pages for
races, family days, or après-ski parties.
Community Engagement: Share throwback photos,
polls, and family-friendly content.
Blog Links: Drive traffic to your website with snow
safety tips, skiing tips, and local area guides.

Engagement Tactics:
Respond quickly to comments and messages.
Use Facebook Live to stream events or weather
updates.

Frequency: 3-4 posts/week.

5177 followers



TIKTOK
Content Types:

Fun Challenges: Engage followers with trends like
slope style challenges or dance-offs in ski gear.
Tutorials: Short, engaging clips on skiing tips, tricks,
or how to gear up for the slopes.
Humor and Fails: Light-hearted content that shows
the fun (and falls) of skiing and snowboarding.
Hashtag Strategy: Use popular winter sports
hashtags and create branded ones, e.g.,
#SkiMuskoka.

Frequency: 3 posts/week.
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